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Policy to Increase Customer Satisfaction
We thoroughly adhere to the principle of quality first, develop and 
provide products and services in which the emphasis is on safety, 
quality and environmental soundness, and aim to obtain customer 
satisfaction and confidence.

Providing Safe Products and Services
There has been very high public interest in product safety in recent 
years.  To prevent incidents relating product safety, we not only 
comply with the Product Liability (PL) Law, domestic and interna-
tional laws, and safety standards, but also establish in-house 
standards for further safety in an attempt to improve the level of 
quality, thereby providing our cutomers with safe and high-quality 
products and services.  Moreover, we hold the periodic "Product 
Safety Conference" meeting to share information concerning 
product safety and consider ways of preventing nonconformities 
based on case studies of failures both within our company and in 
other companies.

Policy to Improve Quality
We have obtained certification of ISO 9001 for all our Works and 
are continuously improving our quality management system by 
using the PDCA cycle in the process approach.  In order to further 
satisfy various requirements of customers on products and 
services, we have also obtained certifications of JIS Q 9100 and 
TL 9000 as applicable to specific product areas.  

Moreover, all our efforts to improve business quality lead to higher 
quality in products and services.  We therefore strive to improve 
quality continuously for the quality of all operations. 

To provide products and services that satisfy our customers, we constantly think and work on our customers’ point 
of view for product development, design, manufacture, inspection, sales, service and all other business activities.

With Our Business Partners
Our Group will work to establish good partnerships with our business partners and continue to grow together in 
order to devise good products that satisfy our customers.

Glossary

It is important for actions against quality problems to have the 
viewpoint of the customer and consider customer benefit as the first 
priority. In ourGroup, the series of soul-searching activities to prevent 
the recurrence of problems is called "Ochibo Hiroi."  To prevent the 
recurrence of the problem, we thoroughly identify the direct technical 
and motivational causes of such problems, and extend the verifica-
tions to other similar products and services.

Collaboration with Our Business Partners 
To provide products and services with high performance that our 
customers can use without worry, it is important to obtain various 
proposals, assistance and cooperation from our business partners.  
By building partnerships and stepping up our collaboration, we are 
establishing business models that will let us develop together with our 
business partners.

❶Sharing CSR 
In selecting business partners, we ask for their understanding on CSR 
activities.  More specifically, these include respect for human rights, 
environmental conservation activities, contributions to society, and 
building a comfortable workplace.

❷Activities for Value Engineering for Customers (VEC) 
In VEC activities aiming to increase the value of design, materials, 
fabrication and other operations, we promote the manufacturing of 
high-quality products through a joint creation process by positively 
accepting proposals from our business partners. 

URLs to inquire about out products and services

Home Page of Hitachi Kokusai Electric Inc.
http://www.hitachi-kokusai.co.jp/global/
① Inquiry on wireless communications and information systems

http://www.hitachi-kokusai.co.jp/global/products/wireless/c
ontact.html

② Inquiry on broadcasting and video systems
http://www.hitachi-kokusai.co.jp/global/products/video/con
tact.html

③  Inquiry on semiconductor manufacturing systems
http://www.hitachi-kokusai.co.jp/global/products/semicon/c
ontact.html

*Usual inquiries concerning quality problems and repairs are supported by the 
relevant sales and service staff.

The Hitachi Kokusai Electric Group procures materials, services, and other items necessary for production and supply in appropriate qualities, 
under specified delivery terms, and at reasonable prices from global markets to provide products that its customers will appreciate and be 
satisfied with.

The Group also emphasizes the need to observe relevant laws, be eco-friendly, engage in fair and open trading and form close partnerships 
with its business partners.

Basic Principles for Procuring Materials
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※1: Product Liability (PL) Law: A law established regarding the liabilities of manufacturers and distributors with regard to any damage suffered by the user of a product with 
defective design, manufacture or display, or with regard to damage suffered by a third party due to that defect

※2: ISO9001: International standards for management systems designed to continuously supply products and services satisfying customer requirements
※3: Quality management system: A mechanism for maintaining and enhancing the business process of providing products and services, in order to improve the quality of those products and 

services
※4: JIS Q9100: Quality management standards applicable to organizations that manufacture and supply aeronautical and astronautic products
※5: TL9000: Quality management standards applicable to organizations and subcontractors that provide telecommunications products (hardware, software and service)

Glossary ※1: ISO 14001: An international standard concerning management systems in order for corporations and their organizations to continuously help improve 
the environment
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❸ Eco-friendliness
This refers to promoting the procurement of raw materials and parts 
having low environmental impact.  To devise products that reassure 
our customers, we identify as "green suppliers" our business partners 
who have obtained certification under ISO 14001 and/or various other 
environmental certification standards, and strive to gain more compa-
nies registered as such.  Moreover, we provide uncertified companies 
with support for acquiring such certification.

Business Partner Meeting (BPM) Activities
Our Group promotes BPM activities with our main business partners to 
promote the various principles stated thus far together with those 
business partners.  These activities are designed to provide such 
varied information as the business principles of our Group and provide 
an opportunity for us to respond to requests, comments and questions 
raised by our business partners.  We therefore promote these 
activities to share information.
 
At the general assembly, which meets twice a year, we also publicly 
recognize outstanding business partners that have particularly contrib-
uted to our company in a significant way.

The support and cooperation
of our business partners
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